
THE MUSIC’S CHANGED.



COMPANY PROFILE

HAIR INDUSTRY LEADS THE HAIR STYLING INDUSTRY 
FOR OVER 40 YEARS: WE PUT ALL OUR KNOWLEDGE 

AT YOUR BUSINESS’S DISPOSITION.





WE ARE 

OUR TEAM



GIANNANTONIO CANTORE 
CEO

ROBERTO CANTORE 

BOARD MEMBER & 
DOMESTIC SELLING 

MANAGER

CARMINE CANTORE 

BOARD MEMBER & 
CATEGORY 
MANAGER



GIUSEPPE 
ARCIERI 
CFO

ALESSANDRO 
LANCIERI 
COO
SENIOR BUYER

VIVIANA
COSTANZO 
LOGISTIC
OPERATIONS

FRANCESCA FIORENTINO 
ACCOUNTING MANAGER
EXECUTIVE ASSISTANT 

GABRIELE PASTORE 
CATEGORY MANAGER 

GIUSEPPE 
DAPOTO 
E-COMMERCE MANAGER

MARCO CARCIA
CATEGORY MANAGER

DINA CARLEOROCCO CANTORE

GIOVANNI GALLI 
TOGNOTTA

 TRADE SUPPORT

MARA ROSELLI
CATEGORY MANAGER 

ANGELO 
ROMANIELLO 
WAREHOUSE 
MANAGER
LOGISTIC 
MANAGER 

DOMENICO 
MANCINO 
WAREHOUSE 
WORKER
MANAGER 
ASSISTANT 

GENNARO 
BASENTINI 
WAREHOUSE 
WORKER

RICCARDO 
CARLEO 
WAREHOUSE 
WORKER

ANNA 
CANTORE 

KITCHEN

RITA 
VEISLARI 
CLEANING

MANUELA 
FERRARA 

CATEGORY 
MANAGER 





OUR HISTORY
AN EXPONENTIAL GROWTH



A story that has continued for generations, 
evolving and adapting itself to new contexts: 
Is the Cantore family’s story, which has been 
active in the hair styling industry for already 
40 years.

Hair Industry was officially born in 2010, 
when Giannantonio Cantore (CEO) decides 
to embark on a new path which, based on 
the consolidated experience of the family 
business, broadens his horizons.
Thus began his entrepreneurial evolution 
in the sector as an official distributor of 
hair care products for the best hairdressing 
salons in Italy.

In a short time, Giannantonio’s range of
action expands to the US market, creating a 
goods sorting platform.



Thanks to his deep knowledge of the sector, of the 
customers and of the most requested products, 
the founder and the first members of the team 
immediately understand the value of distributing 
the most loved brands.
The original idea evolves rapidly, as does the 
company organisation.

In the first 3 years, the company moves to a larger 
and more functional structure, acquires new brands 
and customers, and, above all, begins important 
overseas collaborations.

Hair Industry continues its exponential growth 
pushing the boundaries of the business throughout 
Europe, America, Asia and Australia, where it forges 
important collaborations focusing on the values of 
transparency, trust and customer satisfaction.

New growth prospects, then, are further guided by 
the know-how of Mr. Elliot Spitz, expert in analysis 
and management for companies, life coach and 
highly experienced manager, Mr. Elliot Spitz joins 
the team at the end of 2018.





OUR NUMBERS



2010
165 MQ

10 BRAND

2016
629 MQ

77 BRANDD

2018
1.110 MQ

117 BRAND

2020
2.000 MQ

170 BRAND



L’ORÉAL GROUP
REVLON GROUP

KAO GROUP
PETTENON GROUP
G&P COSMETICS
MOROCCANOIL

OLAPLEX
ACCA KAPA

TERMIX
KIEPE

CLOUD NINE
AVEDA

COTY GROUP

CLINIQUE
CLARINS
VALMONT
DECLEOR
SHISEIDO

LA ROCHE POSAY
MAKEUP ERASER

VICHY

REVLON COLORSILK
COLGATE - PALMOLIVE

UNILEVER

HAIR CARE SKIN CARE MASS-MARKET

OUR BEST BRAND





OUR VISION
  YOUNG MIND AIMED TO A BETTER TOMORROW



A dynamic propulsive vision, capable of understand 
and interpretate the time present, to read future 
trends and needs in advance.
Hair industry is in constant development, it 
combines tradition and innovation to offer the best 
service available on the market to its customers.

All team members are talented people, and their 
union leads to a constant and synergistically growth.
Setting and sharing objectives means that each 
team can consciously increase its strategic vision, 
improving day by day.
We also strongly believe in meritocracy.
In fact, Hair Industry is a large family that puts in 
first place the ability, commitment and the will 
to improve: all of them are extremely important 
elements for us, which allow us to grow in 
every aspect. This applies both to our internal 
relationships and to relationships with customers 
and suppliers: PEOPLE BEFORE NUMBERS.





OUR SERVICES 



STOCK ALWAYS AVAILABLE

This is one of the strengths that distinguishes Hair 
Industry and that is particularly appreciated by our 
partners.
All the goods leave from our 2500 m2 warehouses 
and this allows us to maintain
high standards of control.

Every day, the inventory list for our customers 
is updated, always making it personalized and 
tailored, according to market trends.



CUSTOMISABLE PRE-ORDERS 

Another element that characterizes us 
is the ability to accept customized pre-
orders. This means that the customer can 
immediately choose the details of their 
order, which is thus built around the needs 
expressed.



OFFERS UPDATED DAILY

Our customers, with daily follow-up, are always
informed about stock offers, pre-orders and 
special offers. We allow everyone to seize good 
opportunities.

Estimates for supplies and shipment of goods
Our staff is available to build tailor-made quotes for 
every need.

The customer is always followed by the same 
person, in all processes: from sales to shipping.

Our logistic structure allows us to organize the 
shipment for the customer or to propose the 
most suitable trusted courier. In both cases, our 
processes include the tracking of goods at all 
stages of their journey.



DEDICATED SELLER / BUYER

Those who choose us can always count on a 
personal seller / buyer and will establish a strong 
relationship of knowledge and trust with. These 
important figures know exactly the priorities of the 
customer / supplier.
The one to one relationship is a decisive added 
value, in fact it is not just about trading but about 
creating business.



SEARCH FOR BRANDS / 
PRODUCTS REQUIRED: 
NEVER ALONE. 

If a brand is requested but not available 
at that time we provide our structure, our 
network and our know-how to achieve the 
required objective.



ACCEPTANCE OF THE MOST COMMON 
INCOTERMS

We guarantee the path of each product: we accept, 
based on the customer’s needs, the most common 
shipping methods regulated globally (EX-WORKS - 
DAP - FCA - FOB) and offer support at every stage 
of the journey.



PERSONALIZED 
PACKAGING LISTS. 

We offer an efficient service that simplifies 
our customer’s life. In fact, we prepare 
customised packing lists based on their 
expressed needs. For example, we indicate 
batch codes, attach photographs, enter 
detailed information and assemble the pallet 
just as the customer requires. A complex 
but necessary process, which is, however, 
facilitated by the detailed information we 
request when ordering. 

BATCH CODES CONTROL

We always check the lot codes of the 
products before sending them.
This activity is fundamental for us to 
guarantee the best shelf life.



CLEAR CONDITIONS 
AND NO SURPRISES
Our offers contain all the information necessary for 
the customer, written clearly and comprehensively. 
We also prepare a list of instructions that helps to 
make the order in the best possible way. Preventive 
transparency helps to prevent any kind of future 
problem.





CUSTOMER CARE & INNOVATION



CONSUMERS AT THE CENTER OF 
OUR WORLD

Thanks to our many years of experience, 
first in the world of hairdressers and then 
in that of large retailers we have refined 
models that allow us to select the products 
most requested by consumers, to the point 
of interpreting their habits, desires and 
trends. For example, thinking about the 
female universe in relation to hair products, 
we know that most women prefer to buy 
innovative, high- performance products 
with an eye towards sustainability.
Consequently, when we interface with 
supplier companies, we know what to 
choose and what to propose.



WHOLESALERS: 
A CATEGORY TO BE PROTECTED.
Knowing the market means being aware of giving 
value to the SUPPLY-CHAIN. This is why we always 
have a stock on the ground: we know market needs 
continuous supplies.
Wholesalers are one of the fundamental 
components of a complex machine; with them we 
remain flexible in the offer phase but always giving 
value to the product while remaining within the 
right price ranges.



DESIRES OVER OFFERS 

The market research we have conducted 
over the years has made us grasp another 
fundamental aspect about consumers 
habits : the desirable aspect “weighs” more 
than the economic one.

If a brand has a great attraction, the price 
takes on a secondary value. Consumers 
who “want” that product will be able to buy 
it according to what the brand represents 
regardless of the economical investment.





EVOLUTION OF THE IT SIDE 
OF THE COMPANY:



TECHNOLOGICAL AUTOMATISMS

The last four years we have introduced a series of 
automatisms within our company. From machinery 
that work without human help, to systems that 
manage and facilitate the orders flow in our 
management system, speeding up the fulfillment 
processes and reducing the risk of error to almost 
Zero. All this allows each sector to have an updated 
overview to the minute.



LOGISTICS

The technological implementation has had 
a decisive influence on the performance of 
the logistics department. The work of the 
operators is not only facilitated, but guided and 
monitored through the terminals connected 
to our management system which accurately 
indicate the location of the products and 
reduce the margin of error to around zero. This 
organisational strategy allows us to certainly 
know the availability of the stock products, 
those arriving, those being processed and 
their workstations.
Furthermore, through this system, the 
performance indicators are monitored 24 
hours a day to keep every gear under control 
and act promptly where necessary.

The operators always know how their day is 
organized and scheduled, they know exactly 
the timing for managing an order and the 
processing methods to follow.



INFRASTRUCTURAL INVESTMENT

Our structural evolution foresees an expansion 
of the product sectors. Strengthened by our 
experience and our know- how, we look with 
interest at the diversification of the products sold 
and the expansion of the brand portfolio, as well as 
our customer network.

All this will also involve investments in terms of 
additional physical space and new staff to be hired.



OUR VALUES AND ADVANTAGES 



THE VALUES THAT DEFINE OUR 
COMPANY.

The values that have inspired the great Hair 
Industry family since its inception are: Integrity, 
synonymous of righteousness and reliability; 
Respect, always present when treating others, 
employees, customers and suppliers.

Courage, the ability to always get involved without 
fear but without being unnecessarily reckless; 
Transparency, an essential guarantee for our 
customers and for all our staff and last but not 
least, concreteness, trying to get straight to the 
point. And finally, We are efficient!

INTEGRITY 

RESPECT

COURAGE

TRANSPARENCY

CONCRETENESS



All these values have deep roots to set up a 
large company with an international format.
As proof of this, our team is extremely close 
and productive, the people works in synergy 
to give their best both with colleagues and 
with customers / suppliers.



THE ADVANTAGES OF THE
 HAIR INDUSTRY METHOD:

- Company founded on family values
- Reliability: what we say is what we do!
- Ethics: Ruining the markets is unfair
- Ability to find the right goods for the markets in 

which we operate.



CONTINUOUS TRAINING

It is necessary to continue to improve in 
order to remain always competitive and 
offer an better service; for this reason, the 
company provides its staff with advanced 
foreign language courses and workshops 
held by professionals on management of 
processes and business relationships.



 DATA DRIVEN MIND SET

Our company constantly ensures that its staff have 
the right knowledge to manage the data flows they 
work with on a daily basis.
Precisely for this reason, the Hair Industry method 
has developed and made effective the collection 
and analysis of key performance indicators (KPIs), 
thus optimizing the working methods.

Furthermore, the acquired data are set up to manage 
commercial strategies, the customer service side 
and the internal processes of the company.



CUSTOMER SERVICE

We dedicate a huge amount of time in contact 
with our customers and suppliers to make skills 
and resources available, providing complete 
and valuable assistance, collecting feedbacks, 
information, proposing offers, opportunities for 
discussion and much more.

On the other side of the phone, there is always 
someone ready to take care of any need. 



WEB SITE V-CARD

info@hairindustrygroup.com
www.hairindustrygroup.com

C.da Santa Loja, 85050 Tito - PZ
Tel.+39 0971 473430


